
HELP CLIENTS GET FOUND WITH THE HELP OF AI

SEO 
SIMPLIFIED

W W W .J u s t S u e Cr e a t ive .CO M



I t  is  NOT Pay Per Cl ick or paid ads on google ,  
facebook,  etc.   SEO involves algorithms and 
not paying to get up higher in search engine 
results (SERPS)

WHAT IS SEARCH ENGINE 
OPTIMIZATION (SEO)

The marketing discipl ine focused on growing 
visibi l i ty in organic (non-paid/free) search 
engine results .  SEO is not only about bui lding 
search engine fr iendly websites.  I t  is  about 
making your site better for humans too.  



Sp on sore d / Orga n ic

Loca l

Orga n ic



Ke yword  Phras e

How Se arc h Works

HOW SEARCH ENGINES WORK

• A customer is searching for something.  They are trying 
to solve a problem.  

• The words they use in Google is how google f inds what 
they are looking for .   

search engines provide answers bassed on an algorithm that 
involves

• Keywords
• Relevance
• Importance ( l inks and shares)
• On Page factors
• Off page factors



THE IMPORTANCE OF SEO

• He lp s  c u s t o m e r s  f in d  w h a t  t h e y  a r e  lo o k in g  
fo r  w h e n  t h e y  w a n t  it  

• P o s it io n s  y o u r  b u s in e s s  t h r o u g h  t h e  e n t ir e  
b u y in g  jo u r n e y

• 9 2 %  o f  in t e r n e t  s e a r c h e s  h a p p e n  o n  a  
g o o g le  p r o p e r t y

• S EO  s u p p o r t s  n e w  b u y in g  b e h a v io r  –  g o in g  
t h r o u g h  t h e  m a jo r it y  o f  b u y in g  p r o c e s s  o n  
t h e ir  o w n



The  Buying Proc e s s



UNDERSTANDING 
SEO
• Aligning Content with Business 

Goals

• Understanding your Target 
Audience(s) Value Proposition

• Client Intake Worksheet

• Keyword Research

• On page SEO

• Off Page SEO

• Audit Worksheet



• Bu sin e ss  Ob je ct ive s : Tailor content directly to businesses 
goals (drive sales, enhance brand awareness, etc

• Customer -Centric : Approach: Focus content on addressing 
customer problems and needs and what they are looking for

• Bridge Internal and external Values : Identify and bridge 
any gaps between the company’s internal values and the 
customers values and expectations

• Content as a Solution  - Position content to let the customer 
know they are in the right place.  This will solve their solution

ALIGNING CONTENT WITH 
BUSINESS GOALS



• Id e n t ify Ta rge t  Ma rke t s  - Wh o a r e  you r  clie n t s  

• Work  t h rou gh  Va lu e  Prop os it ion

• Work  t h rou gh  Com p e t it ive  Ad va n t a ge

• Clie n t  In t a ke  Worksh e e t

UNDERSTANDING YOUR TARGET 
AUDIENCE(S) VALUE PROPOSITION

SEO Pro je ct  In t a ke  Form

Bla n k

Fille d  Ou t  Sa m p le

https://docs.google.com/document/d/1KRcslnrwTc8QvRCWdaDlp4CSiMRnH_mDSsMKceMIQZo/edit?usp=sharing
https://docs.google.com/document/d/17_OSDyDQ9q7vq5175VW_HBWX9Z-Qzrd2EO-h1dZ7_eg/edit?usp=sharing


• Ke yw ord s  a r e  t h e  corn e r s t on e  o f e ffe ct ive  SEO

• Ba se d  on  Clie n t  In t a ke  Form  Ge n e ra t e  Ke yw ord s

• Use  Ke yw ord  Too ls  

• Re se a rch  Com p e t it o r s  ke yw ord s

KEYWORD RESEARCH

Google Keyword Planner SemRush Moz Keyword Explorer



• Focu s  Ke yw ord - fo r  e ve ry p a ge

• URL

• Tit le  Ta g

• Me t a  De scr ip t ion

• H1 - H3 t a gs

• Ph ot o  Alt  Ta gs

• An ch or  Lin ks

• Pa ge  Sp e e d

• Word  Cou n t s

ON PAGE SEO -  FOR ALL 
PAGES

Chrome Extension Tool

Detailed SEO Chrome 
Extension

https://chromewebstore.google.com/detail/detailed-seo-extension/pfjdepjjfjjahkjfpkcgfmfhmnakjfba
https://chromewebstore.google.com/detail/detailed-seo-extension/pfjdepjjfjjahkjfpkcgfmfhmnakjfba


• Ba ck lin k in g - ge t t in g lin ks  from  h igh  a u t h or it y w e b s it e s

⚬ Ha ve  gre a t  con t e n t

⚬ In d u s t ry r e la t ion sh ip s

⚬ gu e s t  b loggin g

⚬ n e t w ork in g

• Con t e n t  Ma rke t in g

• Loca l Se o  - Google  Bu s in e ss  Dir e ct o ry

• Socia l Me d ia

• Re vie w s

OFF PAGE SEO  



Title Tag

H1 Tag

Title Tag
Description Tag



H2

H2





SEO  O p t im iza t io n  Be s t  P ra c t ic e s  - J u s t  Su e , 
LLC

Alt  
Text

Sitemap

Tit le 
Tags

404 
Pages

Broken 
Links

Heading 
Tags

Website 
Speed

Internal 
Linking 
/Anchors

Meta 
Descript ions

Low Content  
Pages

Proble
m

Descript io
n

Descript io
n

Descript io
n

Descript io
n

Descript io
n

Descript io
n

Descript io
n

Google Business Profile Descript ion 
Opt imizat ion
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Sitemaps are important tools for helping search engines to discover and crawl your website's pages. They provide a 
roadmap for search engines to follow and ensure that all of the pages on your website are included in search engine 
indexes, making it easier for users to find your website's pages through search engine results.

Implementing internal links allows Google to efficiently crawl and index the website's pages. Additionally, a clear 
and organized website architecture helps to establish a hierarchy among the pages, making it easy for users and 
search engines to navigate the site.

Fixing broken links is essential for improving website's user experience, as broken links can lead to confusion and 
frustration for visitors. It also helps to maintain the website's credibility and search engine rankings, as search 
engines may penalize websites with many broken links.

A 404 page is a landing page on your site that tells vieers the requested page is unavailable. This is a red flag to SERPS 
and can hurt SEO

Optimizing your Google Business Profile is important as it allows your business to be easily found on Google Search and 
Maps by potential customers. Proper optimization includes providing accurate and up-to-date business information, 
encouraging customers to leave reviews, and regularly updating your profile with photos and relevant information. This 
can improve your visibility and credibility, which can lead to an increase in leads and customers.

Duplicate, short, long, or missing meta descriptions are common on many pages. To maximize click-through rates, each 
page should have a unique, compelling, and descriptive meta description. These descriptions should be around 155 
characters in length.

For SEO and customer satisfaction, having at least 1500 words of text on main pages is ideal because it allows for a 
comprehensive exploration of topics, improves keyword optimization opportunities, and enhances user engagement by 
providing valuable and detailed information.

Heading tags (H1, H2, H3, etc) are important for creating a clear hierarchy and organization of content on a webpage, 
making it easier for users to understand the structure of the content and for search engines to understand the 
importance of different sections of the content. They also help to improve the accessibility of the webpage.

 Alt text on every photo is important for accessibility and helps search engine crawlers understand the context and 
description of an image, allowing for proper indexing. It's ideal for all images to have alt text. Thouroughly describe what 
the image looks like and add what it means to the website or context. 

Website page speed is crucial for providing a good user experience and improving search engine rankings. A faster 
page load time can lead to increased conversion rates, reduced bounce rates, and better overall engagement.

Many pages have title tags that are too long, too short, duplicated, or missing. Titles are the most prominent text in search 
engine results and having an attention-grabbing title is crucial to increasing clicks to your site. Additionally, titles play a 
significant role in determining your website's ranking for target keywords. Therefore, it's important to avoid overly short 
titles as they may miss out on potential keyword opportunities.



Easy Audit Template - By Ju s t  Su e , LLC
Co m p a n y Au d ite d

Va lu e  Pro p o sit ion  - Wh a t is  
th is  p a ge  a b o u t

Pa ge Cu rre n
t

Ne w Su gge s tions Note s /Ob se rva tion
sURL

Focu s  Ke yword
Tit le  Ta g
Me ta  De scrip tion
H1 Ta g
H2 Ta gs
H2 Ta gs
H2 Ta gs
H2 Ta gs
H3 Ta gs
H3 Ta gs
H3 Ta gs
H3 Ta gs
Alt  Txt fo r  (d e scrib e  p h o to  
h e re )

Alt  Txt fo r  (d e scrib e  p h o to  
h e re )

Alt  Txt fo r  (d e scrib e  p h o to  
h e re )

Alt  Txt fo r  (d e scrib e  p h o to  
h e re )

An ch or Lin ks
Site  Ma p

Word  Cou n t
Ba cklin ks

Pa ge  Sp e e d  (Mob ile )
Pa ge  Sp e e d  (De sktop )

Easy Audit Template

https://docs.google.com/spreadsheets/d/1un5tiYBXWQ2pWhr6AO6HKE-eQ8x2PEwWEuUPAPi5Go8/edit?usp=sharing


Go o g le  Bu s in e s s  P ro file  Be s t  
P ra c t ic e s

Completed?

Add Photos
Business Description
Generate, monitor, and respond to 
reviews GMB Posts
Google Q&A

https: //www.google.com/business/
Add Logo
Choose an appropriate category and sub-
category Service Areas
Keep Business Operating Hours Accurate
Phone Number
Appointment link
Menu link
Add products and services
Attributes

Claim your google Business Profie

https://daltonluka.com/blog/google-my-business-
categories

4+ exterior photos
4+ interior photos
4+ photos of your team doing work/interacting with customers. 
4+ images of products/services

https://www.google.com/business/
https://www.google.com/business/
https://daltonluka.com/blog/google-my-business-categories
https://daltonluka.com/blog/google-my-business-categories


• Brainstorm target markets, value proposition, trends, and 

customer needs

• Brainstorm keywords

• Evaluate SEO on existing content

• Evaluate competitor’s websites

We will go offline to work with tools like Chat GPT and go 

through this process

USING AI TOOLS TO HELP 
WITH SEO



• Bees Kneez. I have attached a questionnaire that the owner of Bees 

Kneez in Minnesota filled out. we are working on redoing the 

website so that the language is clear and addresses the Target 

Market and is SEO optimized to be found on Google. Can you start 

with a home page content that incorporates the keywords into 

headlines and helps answer the problem the product/service solves 

for the customer. We are looking for about 1500 to 2000 words but 

split up so that it is easily readable. Also make suggestions for 

layout and or images.

USING AI TOOLS TO HELP 
WITH SEO



Sue  Pit ts
Jus t  Sue , LLC
www.jus ts uec reative .com

712- 269 - 9977
Sue@jus ts uec reative .com

THANKS!
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